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WELCOME

The following information includes dates, timings and unloading

LOCATION: SET UP DATE & TIMES: UNLOADING:

The exhibition is located at
Pride Park Stadium, Derby DE24 8XL

Set up access will be on
Sunday 19th April 2026,

Access entry point for unloading is
via the front of the building. Please

between 7am - 10.45am.

see the plan on the next page for
directions.

EXHIBITION ITINERARY

SUNDAY 19th April

7am to 10.45am
Loading bay gates/doors open for
exhibitor set-up.

10.45am

All exhibitors must be set up and
ready to greet guests by 10:45am.

11.00cm

Exhibition opens.

12pm, 2pm

Live stage and two catwalk shows and will take
place at 12pm and 2pm, with a running time of
approximately 35-40 minutes.

3.00pm

The show is open until 3pm, please don’t
take your stand down until then as brides,
grooms and guests will still be looking
around.

EXHIBITOR BADGES

Exhibitor badges will be provided on the day in
an envelope on your table/space when you arrive.
Extra badges are available at the | Do registration
desk in the main entrance.

REFRESHMENTS

The bar will be open from 10am-3pm.

COUPLE REGISTRATION

| Do Wedding Exhibitions will be registering
couples on the day, this information will not be
distributed to exhibitors.

It is always good practice to collect brides/grooms
information as you greet them on the day.

You can download generic contact forms on the
same page you have downloaded this information
from.



EXHIBITOR UNLOADING

Exhibiting in the Toyota Suite

Unloading is via the main entrance where the Toyota West Stand signage is. There are 2 lifts to the
main floor; once unloaded, please park your car to the back of the car park which is highlighted in
pale blue on the plan below.

Exhibiting in the Baseball Suite

Unloading is to the right of the Toyota Suite as show below. There is 1 lift to the main floor; once
unloaded, please park your car to the back of the car park which is highlighted in pale blue on the
plan below.

For disabled parking please use the designated disabled parking bays.
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Please note:

Please be mindful of fellow
exhibitors queuing to unload.




YOUR COMPLIMENTARY
TICKETS

One of the most important items are your
complimentary tickets. These tickets will allow
20 individuals Free entry into the show and are
worth £8 each!!!

| can guarantee that if you email out these tickets to your
prospective couples, they will make a bee line for your
stand. They will find you out above all others. Continue to
reciprocate and 80% of them will book you.

HOW TO USE YOUR TICKETS

1. Email your prospective customers and
ask them if they would like a free ticket
for the show.

2. If they reply yes - simple fill in the PDF e-ticket in
full and email this to them.

| would include a short note telling them how glad you are
that they can make the show. Ask them to drop by as you
have a glass of bubbly/gift waiting for them.

Include your brochure / leaflet to remind them of your
brand.

Send an email a couple of days after you have sent the
email simply asking if they received it, then send
another email closer to the show just to say how

much you are looking forward to seeing them.

All the businesses that have used these tickets get
business from them.

These are simple methods that use the fine art of
reciprocation, your couples will love you for it!

You could also tell your social media fans or your followers
that you have free tickets for the show. All they have to do
is private message you for a chance to win one. This is a
great way to get their details and start marketing to them.

Success!

DID YOU KNOW

Every couple who visits with one of your e-tickets is
entered into a prize draw to win a bottle of designer
perfume. This is another great reason to send tickets
out to your couples!

EXHIBITOR COMPETITION

Here at | Do, we believe in rewarding suppliers who help
bring more couples to our exhibitions. We count the
number of exhibitor tickets given in / shown at registration.
The company with the most tickets will WIN a 1/4 page
advert in the next issue of | Do Magazine due out August!



PROMOTING THE SHOW

Remember, it’s YOUR SHOW too, so you should
be shouting from the rooftops just as much as
we are about how great it’s going to be!

ONLINE

To help spread the word about the exhibition on your
website and social media platforms, we’ve created a
series of banners letting everyone who visits your pages
know that you'll be attending. You will find these in
your exhibitor login page.

SOCIAL MEDIA PAGES

Promote the show on social media by offering your
guest tickets to your followers, you could even run it
as a competition. In any social posts related to the
exhibition, tag our pages in and we will reshare them to
help boost your coverage.

Our social handles are linked below.

li @ido.weddingmagazine
ido_magazineuk
idomagazineuk

@idomagazineuk
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Meet!

EAST MID’S LARGEST

WEDDING
EXHIBITION

19th APR 26

Meet Over 70
Wedding Suppliers

WORD OF MOUTH

Word of mouth is a fantastic way to promote the
show, tell your friends, family and customers all
about it.

EMAIL

If you have an email database, use it and tell people
about the exhibition, when it’s happening and where.
Tell them what stand you’ll be on and where to get
their free tickets from to come and see you.

POSTERS

Hang these anywhere that’s visible to the public.

LEAFLETS

Hand these out either in your shop or send by post with
orders you send out.
Let us know if you want any more.

Let’s get promoting the show!
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